Gilbarco is the leading manufacturer of retail gasoline dispensers in the United States with a market share of about fifty percent.  Three other companies also make retail gasoline dispensers.  Gilbarco, and each of Its competitors, sells through petroleum equipment distributors who sell hundreds of items and parts used at retail service stations.  Each of the four manufacturers of retail gasoline dispensers has an exclusive dealing policy with its distributors and each manufacturer assigns only one distributor to each metropolitan area.

 Would these facts suggest business practices leading to a non-competitive equiibrium?  Is there an efficiency justification? 

